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Kellogg Digital Channels 
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Our Brands 



Our Focus:  Purpose Driven Growth 

Supply Chain Resilience 
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DEFINING SUSTAINABILITY 

Labor and employment issues, pollution and waste have become more important to 
consumers in the past 5 years 

4-year trend from 2013: Base: Total aged 18-69 – 2013 (n=1841); 2017 (n=1456) 
SUST2017. Q11. When deciding which product/service to purchase, how important is it that THE COMPANY that produces the product/service do the following?  Base: Total (n=1500). 
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SUSTAINABILITY IN FOOD AND BEVERAGE 

Top Sustainability Attributes include Toxin-Free, Animal Welfare, Minimizing Pollution and 
Waste, Resource Conservation and Fair Employment Practices 

Capital letters indicate statistically significant differences among the indicated groups at the 95% confidence level. 
SUST2017. Q43A_1. For each attribute below, how important is it to you when deciding which FOOD AND BEVERAGES to purchase? Base: Total (n=1500); Core (n=203); Inner Mid-level 
(n=449); Outer Mid-level (n=436); Periphery (n=228); Millennials (n=546); Gen X (n=369); Boomers (n=529); Men (n=703); Women (n=790). 

Importance of Sustainability in Food and Beverage Purchasing 
Top 2 Box — 4 or 5 (very important) on 5pt scale 

• More engaged 
consumers value 
sustainable 
food/beverage 
attributes more, 
as do Millenials 
and women. 
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